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Panasonic Builds Partnership with Kyoto University

for Creation of Design-focused Innovation

Osaka, Japan - Panasonic Corporation today announced it has agreed with the Graduate School of Engineering of Kyoto

University to form a partnership for the creation of innovation in living spaces and consumer electronics.

With the environment surrounding design undergoing a drastic change, the scope of design is expanding from simply

optimizing the appearance of products to finding answers to social problems through services and solutions. Panasonic

itself has shifted away from the designs of individual products toward the creation of lifestyles people desire through the

design of new experiences for the entire space of a house, and even beyond to involve communities and society.

Kyoto University, with which the Design Center of Panasonic's Appliances Company will build a collaborative relationship, is

currently working to solve social problems by establishing the study of design, in cooperation with industry and

government. The effort is led by the Graduate School of Informatics, the Graduate School of Engineering, the Graduate

School of Education, and the Graduate School of Management, with the aim of training people able to design

comprehensive solutions for the development of society. Panasonic intends to accelerate innovation to enrich people's lives

with design as the starting point, combining its own accumulated perspectives and knowledge with the achievements made

by Kyoto University so far.

The main activities that Panasonic will promote in partnership with Kyoto University are as follows.

1. Building personal networks with experts
In order to realize open discussions, expert interviews and seminars will be held with the faculty of Kyoto University
involved with the study of design from a wide range of fields. Kyoto University seeks to explore issues for systematic
collaboration with industry through the fusion of different fields in the future.

2. Acquiring insights for design development
New ideas will be generated based on awareness and guidance through workshops with the faculty of Kyoto University
to explore new potentials for the development of consumer electronics.

Panasonic opened a consumer electronics design site in Kyoto this month. Taking advantage of its location in this city

brimming with diverse ideas, the company will strengthen collaboration with external partners in pursuit of even more

customer value.
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About Panasonic

Panasonic Corporation is a worldwide leader in the development of diverse electronics technologies and solutions

for customers in the consumer electronics, housing, automotive, and B2B businesses. Celebrating its 100th

anniversary in 2018, the company has expanded globally and now operates 495 subsidiaries and 91 associated

companies worldwide, recording consolidated net sales of 7.343 trillion yen for the year ended March 31, 2017.

Committed to pursuing new value through innovation across divisional lines, the company uses its technologies to

create a better life and a better world for its customers. To learn more about Panasonic:

http://www.panasonic.com/global.

Media Contact:

Global Communications Department

Panasonic Corporation

Tel: +81-(0)3-3574-5664

*The content in the following news releases is accurate at the time of publication but may
be subject to change without notice. Please note therefore that these documents may not
always contain the most up-to-date information.
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